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American Institute of Beauty

Mission Statement

American Institute of Beauty’s (“AlIB”) mission is to empower future professionals with
the knowledge, skills, and confidence needed to excel in their chosen careers. AIB is
dedicated to providing high-quality vocational education and training that is innovative,
accessible, and responsive to the evolving needs of the workforce.

Through its comprehensive programs and experienced educators, AlB stives to foster a
dynamic learning environment that promotes personal growth, professional
development, and lifelong learning. AIB is committed to equipping our future
professionals with the practical tools and real-world experience necessary to succeed in
today's competitive job market.

At the core of AIB’s mission is a belief in the transformative power of education to
unlock potential and create opportunities for individuals to achieve their goals. AIB
embraces diversity, inclusion, and respect for all learners, recognizing that every
individual brings unique talents and perspectives to the learning journey.

By upholding the highest standards of excellence and integrity, AIB aims to be a trusted
partner in our students’ success, empowering them to make meaningful contributions to
their communities and the world at large.

Core Values

AIB has established 12 core values representing the guiding principles that drive the
organization’s missions and goals.

Integrity Creativity Passion Teamwork Positivity Respect
Commitment | Innovative | Enthusiasm Trust Sustainability | Inclusivity




Profile of Graduates

A graduate will demonstrate the hard skills learned in their education by having the
ability to:

Obtain an entry level position in the field in which they studied;

Pass any licensure or registration examinations as required by their selected field
of study;

Use the business and marketing skills learned in their program to move their
career forward; and

Use the practical and theoretical skills to confidently perform in their selected
field of study.

A graduate will demonstrate the soft skills learned in their education by having the ability

to:

Confidently communicate about their learned subject matters;

Work collaboratively and cohesively with others;

Effectively communicate with clients/customers using diverse skills (i.e.: verbal,
nonverbal, and writing communications, and active listening);

Use critical thinking to effectively problem solve;

Strategically plan for future goals;

Be adaptable and resilient to change; and

Demonstrate a strong work ethic by being professional, punctual, reliable, and
disciplined.



